Exploring Marketing Issues for Small Farm Operators thus Strengthening Urban & Rural Communities, Seffner FL.  Jan 23-25, 2007  IST-27034

The training will be conducted at the Hillsborough County Extension Office in Seffner.  For motel accommodations, a block of rooms has been reserved at the Hampton Inn & Suites – Tampa East in Seffner (813-630-4321).  Hotel rate is $84 per room.  Pick a roommate and call to make your reservations by Jan 8.  Ask for the block reserved under the name of “IFAS Extension”.
Agenda

Jan 23, 2007
1:00pm
Welcome and Goals of Training

Pretest

Setting the Stage – Overview of Marketing Opportunities for Small Farmers

Vonda Richardson, Marketing Specialist, FAMU

Robert Hochmuth, Small Farms Coordinator, UF/IFAS NFREC - Suwannee Valley

Linda Landrum, Regional Specialized Agent, UF/IFAS NFREC – Suwannee Valley

1:45pm
Partnering with Florida Community Farmers’ Market Association to Bring Farmers to Market


Sharon Yeago, President, Florida Community Farmers’ Market Association
2:15pm
Break

2:30pm
Financial Planning Model – Ingredients for Profitability

How do I know when I’m making money in the beef business?


Direct Marketing – “You can do it”!

Richard Sechrist, Owner, Sechrist Ranch, Fredericksburg TX

5:30pm
Dinner Break

7:00pm
Agent Sharing – Successful Marketing Ideas


Open Forum on Marketing Program Needs

Jan 24, 2007
8:30am
Hillsborough County Diverse Local Small Farm Marketing Tour

Tour Hosts & Organizers:


Steffany Dragon, Alicia Widden, & Laura Miller, Hillsborough County Extension Agents

8:30am
Depart from Hampton Inn in vans

9:30-11:00
Rick Martinez’s CSA: Sweetwater

11:45-12:30
Whaley’s Market (selling local producer’s value added products) 


Pick up box lunches 

1:15-2:15
Seashine Boer Goat Farm (seedstock producer)

2:30-3:30
Maryons “Herb Production” (direct marketing)

3:50-4:45
Jim & Sally Lee’s Fruit Tree U-Pick Operation

5:00-6:00
Keel & Curley’s Winery

6:15pm
Supper at Fred’s Market

Jan 25, 2007
8:00am
Sorting Out Appropriate Markets – A Fun Group Exercise to Determine Direct Marketing Strategies that Fit the “Farm” and the “Farmer”

Robert Hochmuth, Small Farms Coordinator, UF/IFAS NFREC - Suwannee Valley

Linda Landrum, Regional Specialized Agent, UF/IFAS NFREC – Suwannee Valley

9:30am
Leadership Development in Small Farmer Programs


Current Educational Support and Future Needs Assessment in Developing Clientele Leadership Skills


Hank Cothran, UF/IFAS Food & Resource Economics Dept, Gainesville FL

11:00am
Post Test

11:30am
Adjoun
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